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SLIDE 1 COPY ON SCREEN 
ARBONNE 
 
SLIDE 1 NOTES 
Presenter Tip: 
 
Welcome all and thank them for attending to learn about the Arbonne Opportunity  
 
Think about a personal story to help break the ice: 
  
Share your personal experience with Arbonne and successes you’ve had with 30 Days to Healthy 
Living and RE9 Advanced (your personal story). Allow your audience to connect with you on a 
more personal level and show your vulnerability. This drives home your credibility, makes you 
more real and genuine.   
  
Your experience with the opportunity – what running your business has allowed you to do and 
how your life has changed. 
 
Help your personal stories come to life by following the guidelines found on The Source > 
B.E.S.T. (Compliance) Protecting Your Business > Income & Product Claims. 
 
 
SLIDE 2 COPY ON SCREEN 
WHO WE ARE 
 
We are healthy living enthusiasts who believe everyone can flourish, by being good to 
themselves, their community and the planet. 
 
We empower people to flourish with sustainable healthy living.  
 
SLIDE 2 NOTES 
Transition: With my Arbonne business, I am in charge of my life and have the ability to 
empower others by helping them start their own healthy living journey and for some, a new 
business.   
 
Talking Points: 
We follow a stringent ingredient policy resulting in  clean nutrition, skincare, body care, hair 
care and makeup products. Our product philosophy embraces the connection between a healthier 
mind, stronger body, and more beautiful skin. 



 
Arbonne was founded in 1980 by Petter Morck, who set out to develop, produce and market 
skincare and related products unparalleled in quality, purity, safety and beneficial results.  
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 “When I dreamt of Arbonne, I wanted it to be a place where people could flourish.” 

Petter Mørck 

Arbonne Founder 

[40 years logo] 

 

SLIDE 3 NOTES 
Presenter Tip: 
Talk about what the Founder’s vision means to you and why it is important to you. 
 
Talking Points: 
Petter’s purpose was to create and organize meaningful and challenging opportunities for people 
seeking financial, professional, social and cultural opportunities and rewards superior to anything 
available in the industry.   
We know today the world is aligned with our belief and we operate in 6 countries across the 
globe backed by our internationally recognized parent company, Groupe Rocher. 
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WHY NOW? 

Work habits are changing1 
Gig workers account for estimated 1.4 trillion of total US income in 20181 
40% of US workers generate their income by working independently1 
Social businesses are growing2 
More people are using social media to stay informed and find solutions3 
92% of consumers trust recommendations from people they know directly4   
 
Global wellness is booming5 
4.2 trillion dollar business and growing5 

 
1gallup.com 
2dsa.org 
3medium.com  
4business2community.com 

5globalwellnessinstitute.com 



 

 

 

SLIDE 4 NOTES 
Talking Points: 
Per studies done in 2019 by (Forbes and PYMNTS.com), the way people work is changing: 

● Estimated that gig workers account for 1.4 trillion of total US income in 2018 
● 40% of us workers (that’s 57MM people) generate their income by working independently 

[Sources https://securecdn.pymnts.com/wp-content/uploads/2019/04/Gig-Economy-April-19.pdf 
https://www.gallup.com/workplace/240929/workplace-leaders-learn-real-gig-economy.aspx (cited by Forbes)] 
 
(NOTE: The average Independent Consultant earns around $839 annually, compensation from 
your Arbonne business alone may not be a feasible amount to pay off your debt.) 
 
And direct selling or “social selling” is growing. According to the US Direct Selling 2019 
Industry Overview, the network marketing industry is continuing to show growth year over 
year. In 2018, the industry in the U.S. had $ 35.4 billion in sales and there were 6.2 million direct 
sellers with 36.6 million customers. 35.6% of the sales were in wellness. 
(Source: DSA 2019 Growth & Outlook Report: U.S. Direct Selling in 2018, available at 
https://www.dsa.org/statistics-insights.)  
 
Your recommendations count — 92% of consumers trust recommendations from people they 
know directly. 
[Source: The Secrets of Word of Mouth Marketing Explained, Business2Community.com, Jan. 20, 
2020 https://www.business2community.com/marketing/the-secrets-of-word-of-mouth-marketing-revealed-02276622 
(citing Global Trust in Advertising and Brand Messages, The Nielsen Company LLC, Apr. 2012, available at 
 https://www.nielsen.com/us/en/insights/report/2012/global-trust-in-advertising-and-brand-messages-2/#)] 

 
Thanks to ecommerce, the way people shop is changing. Reach the consumers before their 
purchase decision is made by recommending products you believe in. 
Ecommerce continues to grow, with the total value rising from $1.34 trillion in 2014 to $2.84 
trillion in 2018. This is expected to reach $4.88 trillion in 2021.   
Now is the ideal time to capitalize on this growth and stay ahead of the curve. 
(Source: J. Clement, United States: e-commerce share of retail sales 2013-2021, STATISTA, Jul. 23, 2019, available at 
https://www.statista.com/statistics/379112/e-commerce-share-of-retail-sales-in-us/.)  
 
 
Specifically in global wellness. Per research done in 2018 by the Global Wellness Institute, 
health and wellness represents a 4.2 trillion dollars business, and it grew nearly 13% in the past 
few years.  
(Source https://globalwellnessinstitute.org/industry-research/2018-global-wellness-economy-monitor/ ).  
 

https://securecdn.pymnts.com/wp-content/uploads/2019/04/Gig-Economy-April-19.pdf
https://www.gallup.com/workplace/240929/workplace-leaders-learn-real-gig-economy.aspx
https://www.dsa.org/statistics-insights
https://www.business2community.com/marketing/the-secrets-of-word-of-mouth-marketing-revealed-02276622
https://www.nielsen.com/us/en/insights/report/2012/global-trust-in-advertising-and-brand-messages-2/
https://www.statista.com/statistics/379112/e-commerce-share-of-retail-sales-in-us/
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CONSUMER DEMAND FOR WELLNESS 

SAFETY 
Clean and organic skincare is expected to grow 10%1 
 
WEIGHT MANAGEMENT 
Global obesity has more than doubled since 19752 
 
STRESS 
84% of the world population is experiencing stress3 
 
1researchandmarkets.com 
2pubMed.gov 
3cigna.com 
 

SLIDE 5 NOTES 
Transition:  We are the right company for the right time! With Arbonne I have the ability to 
empower others by helping them start their own healthy living journey.   
 
Talking Points: 
The three trends leading the industry growth make the Arbonne proposition more relevant than 
ever: 

● Demand for Safety – Per research done in 2018 by Research & Markets, clean and 
organic skincare is expected to grow 10 %.  

(Source 
https://www.prnewswire.com/news-releases/organic-skin-care-2018-global-industry-forecasts-to-202
4---cagr-expected-to-grow-at-10-300654926.html) 

 
● Weight Management – In a study published by the National Institute of Health in 

2016, global obesity has more than doubled since 1975.   
(Source https://www.ncbi.nlm.nih.gov/pubmed/28214909 )  
 

● According to a global well-being survey by Cigna medical insurance in 2019, 84% 
of the world population is experiencing a kind of stress brought by our “always on” 
culture, financial insecurities, and stress hormones affecting the body.  

(Source https://www.cigna.com/takecontrol/tc/stress/ ) 
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https://www.prnewswire.com/news-releases/organic-skin-care-2018-global-industry-forecasts-to-2024---cagr-expected-to-grow-at-10-300654926.html
https://www.prnewswire.com/news-releases/organic-skin-care-2018-global-industry-forecasts-to-2024---cagr-expected-to-grow-at-10-300654926.html
https://www.ncbi.nlm.nih.gov/pubmed/28214909
https://www.cigna.com/takecontrol/tc/stress/


WHY ARBONNE?  
 
• A holistic approach that looks at the whole person 
• Clean products that deliver results 
• Business opportunity that promotes healthy living and fosters a positive mindset 
• Competitive compensation plan & global team opportunities 
 

SLIDE 6 NOTES 
Transition: Why Arbonne? Arbonne is uniquely positioned to lead the revolution of the global 
wellness market not only by providing safe and healthy products, but by providing an 
opportunity to earn supplemental income to alleviate some of the stressors of everyday life.   
 
Talking Points 
 
We’re a passionate community of Independent Consultants who grow in their Arbonne journey 
together. 
 
Arbonne empowers people to be the best that they can be. We have a 40-year history and a 
holistic product philosophy that focuses on the whole person. Arbonne products deliver results, 
supporting a healthy lifestyle for the entire family. 
 
And the business you build with Arbonne is willable from the Area Manager level and above. 
 
This is a business that you can run from your phone, that consists of state-of-the-art technology 
support, and a competitive compensation plan that includes cross-country sponsoring so you can 
build your team globally. 
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OUR APPROACH 
Healthy living to improve 
MIND. BODY. SKIN.™ 
Our brand philosophy embraces the connection between a healthier mind, stronger body, and 
more beautiful skin. 
 
SLIDE 7 NOTES 
We believe in a holistic approach to beauty, health and wellbeing, focusing on the whole person 
from the inside out.   
 
We do this by embracing the mind-body-skin connection. Imbalances in our gut can cause 
imbalances that affect our skin. Likewise, imbalances in our emotional health can affect both our 
skin and gut. The connection between the mind, body and skin is an emerging area of health, 



science and beauty. We believe it to be the key to the next evolution in self-care and it all begins 
with a positive mindset. 
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TRANSPARENCY 
1 - PLANT-BASED INGREDIENTS 
2 - HIGH CLEAN STANDARDS 
3 - CO-DEVELOPED WITH EXPERTS 
4 - SCIENTIFIC TESTING 
 

Vegan 
Cruelty-Free 
Formulated without gluten 
[certification logos] 

 

SLIDE 8 NOTES 
Talking Points: 
We continually challenge ourselves to be transparent and deliver the best of science and nature 
by creating effective products you can trust. Our product philosophy is comprised of four key 
factors and rooted in science. These pillars are our competitive advantage. 
 
1) We innovate using plant-based ingredients grounded in science with high standards for safety. 
Our formulas are 100% Vegan and Cruelty-free. We also formulate without gluten. 
 
2) We adhere to the highest ethical standards guided by a stringent ingredient policy, called our 
Not Allowed List, that prohibits over 2,000 ingredients. We seek third party certifications to 
prove our commitments to vegan, cruelty-free, and formulations without gluten.  
 
3) We collaborate with leading experts in integrative health, we have a Scientific Advisory 
Board of PhDs and top health professionals that guide us, as well as our passionate Consultant 
community. 
● These partners lend their expertise and insight directly into our research and development 

process, while helping us with education and awareness of our commitments and they are 
committed to bridging practical and science-based solution for mind body and skin. 

 
4) And we subject all of our products to rigorous testing, continually raising our standards and 
leveraging the latest innovations in science and research. 
 
NOTE TO PRESENTER: Not all certifications apply to every product in Arbonne’s 
portfolio. Please be sure not to misrepresent certification status. 
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SUSTAINABILITY 

[b corp logo] Arbonne is proud to be recognized as a Certified B Corp.  
B Corporation Certified 

Product Recycling Programs 

Reducing Carbon 

[logos from Sustainability page in catalogue] 

[ArbonneCycle logo & tagline lockup] 

 

SLIDE 9 NOTES 
Transition: Arbonne is also committed to increasing its sustainability measures by 
decreasing waste, reducing plastic, and increasing recycling. As a Certified B Corp, we’re held to 
higher standards across multiple measures of accountability including environmental impact, 
customer welfare, and social impact. 
 
Talking Points: 
Our goal is to advance our leadership in the social responsibility landscape and use the power of 
our business as a force for good.  
● We are a certified B Corporation. 
● We have partnered with TERRACYCLE® to recycle hard-to recycle pieces, starting in the 

US with the goal to expand the program to other countries. 
● We have a goal to reduce our carbon footprint by 30% by 2030 and we are already 22% 

there. 
  
Presenter Tip:  
Share why this is personally important to you.  
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NUTRITION 

SKINCARE 

MAKEUP 

BODY CARE 

 

SLIDE 10 NOTES 



Talking Points: 
Arbonne is a purpose-driven company, and we offer a wide range of consumable vegan products 
for the entire family, from our top performing categories nutrition and skincare to makeup, baby 
& body care. We offer products for everyone that deliver results. 
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30 DAYS TO HEALTHY LIVING 

Arbonne’s signature nutrition program and #1 bestselling regimen 

[image should be more than just 4 steps/products] 

 

 

SLIDE 11 NOTES 
Transition: Our 30 Days to Healthy Living Program is ideal for individuals looking to improve 
their eating habits, have more energy, and boost their confidence. It refocuses your habits on 
eating and living consciously.  
  
Talking Points: 
We are pioneering an entirely new approach to holistic wellness that connects the dots of gut 
health and stress recovery. It starts with clean ingredients and conscious habits for a sustainable 
healthy lifestyle. Our products are vegan and made to our high standards in line with our strict 
ingredient policy. 
More than products, Arbonne provides a community of healthy living enthusiasts and a guide 
that walks you through each step. 
  
Presenter Tip: 
Share personal experience with the product. Talk about how easy it is to follow and how 
delicious the shakes are, etc. Make it personal and real. 
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RE9 ADVANCED SKINCARE 

Arbonne’s signature skincare regimen 
and #1 bestselling anti-aging line 

Clinical results from our top performers (p. 45 catalogue) 

After 3 days 
79% of subjects had improvement in radiance. 
 
After 30 days 
79% showed improvement in crow's feet. 



93% had improvement in skin smoothness. 
96% showed improvement in skin firmness. 
100% had improvement in skin elasticity. 
 

Clinical study of 28 participants using the RE9 Advanced Corrective Eye Cream and Intensive 
Renewal Serum. Results compared to baseline. 

SLIDE 12 NOTES 
Transition: By balancing nutrition and effective skincare like RE9 Advanced, our clients 
experience the ultimate in healthy living from the inside out. 
 
Talking Points: 
● RE9 Advanced was developed after 3 years of research and testing. The bestselling formula 

features gold standard ingredients including vitamin C and orange stem cells. 
● RE9 Advanced products contain ingredients that help improve the appearance of skin 

firmness, elasticity and tone, while minimizing the appearance of fine lines and wrinkles 
through hydration. Use consistently, morning and night for best results. 

  
Presenter Tip: 
Insert your own testimonial and quote. Tell a story. 
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HOW IT WORKS 

Independent Consultants share the products they love with their network in-person and online 
and earn commission on products they sell. 

[arrow chart] 

 

SLIDE 9 NOTES 
Transition: How does this work? Our business model is not only aligned with industry 
workforce trends to be flexible and provide more independence, you also don’t need prior 
experience to be successful. 
 
Talking Points: 
● How many of you have ever told a friend about a product you loved, and they went out and 

bought it? That’s how Arbonne works.   
● You simply share the products you love, sell them to Clients and earn commissions on your 

sales. Unlike traditional retail companies that spend money on advertising and promotions, 
Arbonne cuts out the middleman. Products are sold directly and exclusively through its 
Independent Consultants. 



● The savings on things like advertising and promotions are passed to the Independent 
Consultants in the form of the commissions they earn for product sales.  

● If you choose to build a team like I did, you have the opportunity to  earn overrides 
(commissions from product sales by your team) and become part of an incredible 
community of passionate like-minded individuals devoted to healthy living. 

● And thanks to ecommerce, Independent Consultants are not hindered by geographical 
barriers and can grow an international business in six countries where Arbonne operates. 

  
Presenter Tip: 
Talk about your team and the experiences you’ve had, the joy that comes from helping others 
grow personally and professionally. 
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EVERYONE CAN FLOURISH WITH ARBONNE 

We champion authenticity through a passionate community that’s diverse, inclusive and 
welcoming.  
 
SLIDE 14 NOTES 
Transition: Here at Arbonne we create our own opportunities and determine our own future. We 
introduce others to sustainable healthy living and our amazing product line. 
 
Talking Points: 
● Our best product is the business opportunity.  
● You’re joining a group of mentors with track records of success, and want to teach you 

everything you need to be successful. We’re here to share our knowledge and celebrate your 
success along the way. 

● We believe everyone can thrive with healthy living and by being good to themselves, their 
community, and the planet.   
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HOW TO EARN 

1 Commissions on your personal sales 
2 Commissions from the product sales by your team (overrides) 
3 Cash bonuses offered at every level based on sales performance 

• Mercedes-Benz Cash Bonus at VP level 
 



SLIDE 15 NOTES 
Transition: Your success is related to your time, skills and effort you put into your business.  
 
Talking Points: 
● There are three ways to earn an income – Commissions from your personal product sales to 

Clients, which are paid weekly.  
● Monthly commissions, what we call overrides, on the sales performance of your team. 
● And cash bonuses at every level based on your sales performance. 
● One of those cash bonuses is the Mercedes-Benz Cash Bonus, which can be earned starting 

at the Regional Vice President level, and is also based on sales performance. 
● Arbonne provides the marketing, customer service, websites, apps, social marketing 

support, research, and development, along with a wide range of digital support tools to help 
you grow and track your business. 

● Arbonne supports your journey by providing the tools and community of people to help you 
succeed.  

 
Presenter Tip: 
Add in a testimonial that hits on a story to make the point. Example: “I realized I didn’t want my 
future in someone else’s hands – I wanted to be in charge. I found Arbonne. You can work your 
Arbonne business around your life. You put in the effort and time you want. You grow yourself, 
you learn and you become the best version of yourself !”- Alex Stetler 
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GETTING STARTED  

1. Redirect your spending to clean products at a discount from your own Arbonne business 
2. Show others how to do the same and get compensated on your personal sales and team sales 
3. Share with your friends, family and social network how healthier living is helping you  
 

SLIDE 16 NOTES 
Get started in three steps —  
Redirect your spending to your own Arbonne business.  
Share the opportunity and the products with your prospects. Product sales to your Clients create 
“right now” money that you get paid every week. You also earn commission (overrides) from 
your team sales. 
 
And share your experience and thoughts with your friends and network. 
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WHAT WOULD YOU DO WITH ADDITIONAL INCOME? 



Average supplemental annual earnings of Arbonne Independent Consultants who had earnings in 
2018 

[iccs image chart]NOTE: These figures do not represent Arbonne Independent Consultant’s 
profits as they do not include the expenses incurred by Arbonne Independent Consultants in the 
promotion of businesses and do not include retail commission from reselling product. For 
complete details on the Arbonne Compensation Plan, visit earnings.arbonne.com.  

SLIDE 17 NOTES 
Talking Points: 
As your business grows, Arbonne offers a competitive compensation plan with five levels. 
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MAKE HEALTHY LIVING YOUR BUSINESS 

Our Independent Consultants: 

• Own their Arbonne business 
• Can run their business on the go from their phone 
• Share products they love and earn money on product sales 
• Support each other through teams that teach each other about the business 
• Have the opportunity to earn exclusive rewards and cash bonuses through product sales 
• Treasure flexibility and freedom in their work schedule 
• Share our mission for healthy living to improve mind, body and skin 
 
Or become a Preferred Client and shop at a 20% discount! 

SLIDE 18 NOTES 
Talking Points: 
Arbonne Independent Consultants make healthy living their business! More than selling 
products, it’s the opportunity to join a passionate and welcoming community. 
As an Independent Consultant, you’ll: 
● Share our mission as you build your own business with a team of like-minded people. 
● Earn Client commissions by your sales efforts and overrides from product sales by your 

team. 
● Have the freedom to work when and where you want, with a business that is global and 

mobile.  
● Learn personal development as you mentor business builders and build your team. 
● And you’ll also enjoy a 35% savings on our products and have the opportunity to earn 

exclusive rewards for your sales efforts. 
 
You can register as a Consultant for $49 in the US, $59 in Canada, £30 in the UK, $65 in 
Australia, $75 in New Zealand, 149 zł in Poland. 
 



You may be thinking, I don’t have time to do this. The reality is you can work this business in 
your spare time or as little or as much as you choose. Working my Arbonne business has taught 
me to better my time management skills and we can share some of those tips with you. 
 
Something else that comes up is, I don’t know enough people. When you first get started, you 
want to share with your family and friends and that’s great, but we can teach you how to build a 
network that reaches far beyond on those you already know. 

  
Call to Action Examples: 
● We believe success is tied to the lives we can improve. 
● Arbonne is an opportunity to take control of your life and your future and build something 

that has the opportunity to provide you freedom of choice. 
● Don’t ask, “What if it doesn’t work?” Instead, imagine, “What if it does?” 
● Are you ready to join Arbonne? 
● Take a deep breath and look at your future. 
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The results featured are not typical. Actual results will vary depending upon individual effort, 
time, skills and resources. Arbonne makes no guarantees regarding income.  
 
In 2018, the average annual earnings for all Arbonne Independent Consultants was $950.41 
USD.  In Canada, the typical Arbonne participant earned between $30–$250 CAD in 2018 
bonuses and commissions. The Mercedes-Benz Cash Bonus Program is available at RVP and 
NVP level. For more information, please go to earnings.arbonne.com. 
 
Arbonne International, LLC (“Arbonne”) of 9400 Jeronimo Road, Irvine, California 92618, 
United States, is the promoter of this direct selling opportunity in the United Kingdom. The 
goods which are sold under this opportunity are skincare and color cosmetics produced or 
supplied by Arbonne and such other goods or services as Arbonne may market from time to 
time. 
 
It is illegal for a promoter or a participant in a trading scheme to persuade anyone to make a 
payment by promising benefits from getting others to join a scheme. Do not be misled by claims 
that high earnings are easily achieved. 
 
SLIDE 19 NOTES 
Presenter Tip: Thank your guests and ask for questions. 
 
 
 
 


